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Andrea DeLong

Client Partner

Hello! 👋



Embedded on websites Google Discover Google Search
Visual Stories Google Search

Image Source: Google Stories

Web Stories on

https://blog.google/web-creators/web-stories-discover-search/


The new organic channel to inspire 
travelers with amazing visuals and give 
them the information they need in the 
swipe-up:

● Google Maps location

● More details 

● Links out to a website

Localhood 
Stories



● Paid for by Montana Office of 
Tourism

● Gives you access to CrowdRiff 
Studio to create your stories 

● Have your stories featured on 
VisitMT.com

● Use these stories on your own 
website and social channels 

● Drive organic traffic from Google to 
your website 

Montana’s 
Localhood Program 



Create Once, Distribute Everywhere

VisitMT.com Your Website Instagram
YouTube 

Shorts
Discover

MOT Partners

localhood

Search

https://www.madeinmontanausa.com/
https://www.instagram.com/p/Cn4qLCpOnd3/






Organic Performance

Story Results 

66
Stories Currently 

Published 

107K
Total Gallery 
Impressions

2.4M
Total Google 
Impressions

1.70%
Avg. Google CTR

61%
Interaction Rate

4.21%
Handoff Rate

57%
Completion Rate

Early Adopter Success

92K
Total Story Views 



Ready to join?
Click here to sign up and select a 
Training Session to get started!

https://docs.google.com/forms/d/e/1FAIpQLSdyV7f9WzU7Rt61SJ8OIF7_7qvRoZ8DIteRK0KQPaKwI0BI6A/viewform


   Destination Elevation Program



• Software startup founder and advisor


• Former marketing agency owner


• Experience with 100s of SMBs and global brands

About us

Joel Siedenburg
Founder and CEO

• Founded in 2018


• 3,000+ customers, across eight countries


• 26,000+ locations on the platform


• Customer Types:


• Travel and Tourism


• Local businesses


• Marketing agencies


• Investing in Tourism

https://blog.google/web-creators/web-stories-discover-search/


Our Why: Every Destination’s Digital Front Door

 


Google Maps is used 77% of the time when searching for a nearby business.


93% 


of all online search 
happens on Google 

45%


are local searches for 
a product or service 

78% 


of local searches result 
in an online purchase 




Initial Three-Year VisitMT Partnership 

“With	the	substantial	investment	we	put	towards	advertising	the	state,	it’s	important	
that	our	businesses	show	up	accurately	when	visitors	do	their	research	and	easily	way	
find	when	they’re	in	market.	Locl’s	platform	makes	it	easy	and	even	teaches	our	
businesses	and	POIs	how	to	elevate	themselves	online.”	



Current Montana Participants:

https://www.madeinmontanausa.com/
https://www.instagram.com/p/Cn4qLCpOnd3/


Locl Helps DMOs



Solution and Program

An online platform that teaches 
and supports businesses to 
grow and enhance their online 
visibility, grow their revenue, 
and elevate the destination as a 
whole.



Two-minute Signup and Setup



Destination-level Data and Analytics

Correlation Coefficient = .88

https://docs.google.com/forms/d/e/1FAIpQLSdyV7f9WzU7Rt61SJ8OIF7_7qvRoZ8DIteRK0KQPaKwI0BI6A/viewform


When businesses use Locl to 
update their information, 
hours, add photos, etc. across 
their Google, Apple Maps, and 
other business profiles, this 
information is also updated 
automatically on your 
website(s).

Directory API Integration



Thank you!

success@locl.io 



Returning Partner: Participation Within Year One



Our Why

“With the substantial investment we put towards advertising the state, it ’s important 

that our businesses show up accurately when visitors do their research and easily way 

find when they ’re in market. Locl’s platorm makes it easy and even teaches our 

businesses and POIs how to elevate themselves online.”



Google Maps is used 77% of the time when searching for a nearby business.

93% 45% 78%

in an online purchase

Every Destination’s Digital Front Door

of all online search

happens on Google

are local searches for

a product or service

of local searches result



Challenges



Solution and Program

An online platform that teaches 
and supports businesses to grow 
and enhance their online visibility, 
grow their revenue, and elevate 
the destination as a whole.



Locl Helps DMOs



Collaboration

• Locl provides a co-branded 
landing page that showcases all 
relevant partnership details

including the ability for

companies to sign-up.

• This landing page will incorporate 
program details to support the 
marketing strategy with key

testimonials if desired.



participation.

outreach.

Communication

Promotional and educational content
that DMOs can share to promote the
program. This includes:

• A best practices guide and support 
on how to inform and drive program

• Promotional and educational emails 
for continued DMO newsletters and

• Email automation and outreach to 
partners.



The business receives:

• Their own self-service Locl account

sign-in, and password reset functionality

education, best practices, and action items

• Technical and Customer support

Account Creation and Setup

• Self-serve User account creation, sign-up,

• "In-app” and email notification system for

• Updates on new Locl features and relevant 
Google updates and/or changes



For the local business

— what-to-do, when…

participating businesses.

videos

releases

Education and Support

For the Destination

• In-app Smart Recommendations

• Best practices emails to

• A bank of YouTube education

• Messaging for new features and



For the local business

— what-to-do, when…

participating businesses.

videos

releases

Education and Support

• In-app Smart Recommendations

• Best practices emails to

• A bank of YouTube education

• Messaging for new features and

For the Destination

• Access to Locl’s team for 
guidance and strategy on running 
the program

• Locl will lead quarterly education 
webinars to help engage your 
local businesses and rural areas

• Locl will keep the DMO informed 
as developments are made

regarding optimization tracking

within the Google Maps.



filters.

90-days. (Simply better).

actual performance and forecasting.

and industries.

Correlation Coefficient = .88

Data and Analytics

• Destination-level analytics and insights 
dashboard with personalized business

• Access to 18 months of historical data vs

• We provide metrics that correlate to

• Measure and understand the economic 
impact tourism is having on geographies

• Develop new tourist consumption and 
behavior insights that measure the 
economic impact tourism.



Directory API Integration

When businesses use Locl to 
update their information, hours, 
add photos, etc. across their 
Google, Apple Maps, and other 
business profiles, this

information is also updated

automatically on your

website(s).



Thank you

We’re excited!





mailto:szyliak@mt.gov
mailto:Jim.Auer@mt.gov
mailto:njohnson@hoffmanyork.com
mailto:apowers@hoffmanyork.com
mailto:cdale@hoffmanyork.com
mailto:vcastillocuriel@hoffmanyork.com
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https://brand.mt.gov/Programs/Marketing/Joint-Venture
https://brand.mt.gov/Programs/Marketing/Joint-Venture
mailto:vcastillocuriel@hoffmanyork.com




https://brand.mt.gov/Programs/Marketing/Joint-Venture
https://brand.mt.gov/Programs/Marketing/Joint-Venture
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